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Walk any author conference and you'll pass dozens of tables of tools
promising to help you sell more books. What's missing is a clear picture of
which ones matter, and when.

Book Marketing Tools
for Indie Authors

Mapping a clear path through the tools that matter, and when to use them.

Q Foundation

every promo grows the audience you own

your foundation

get seen

A few years ago | built a map like this for the Amazon affiliate world. It wasn't
the biggest or the most complete, but it was legible, and it started some
genuinely good conversations. So I'm doing it again for book marketing,
building it in the open with the indie author community to get input from the
people using these tools every day. Jesse Lakes, Booklinker

Q Discoverability
findable and placed

0 Promotion
a spike of attention

Measurement

the hub, feeds
every line

drive the
spike

turn eyes

HOW TO THINK ABOUT IT into fans

This maps tools, not craft: a book readers want comes first.
Intent to

9 Audience &
Purchase proof
a clear path to buy demand plus reviews

~——

send fans to buy

0 Own what you can. Your email list and your website are the one audience

/ \ nobody can take from you: a retailer sale hands you a royalty, not a
—. . reader. Owned channels let you reach readers again at no cost, so they
compound.

e Rent with intent. Ads, promos, and retailer placement spike and fade,
and you pay again every time. Rented attention is fuel, not a foundation:
judge each push by how much Foundation it leaves behind.

o Earn trust over time. Reviews, endorsements, and awards are given by
others, not bought. They convert better than any claim you make, but
they live on platforms you don't own.

DIGITAL MAP + ARTICLE

Measurement points you back at your weakest line, and every reader who
buys can land back in your Foundation (your list, your profiles), which makes
the next launch more efficient than the last. The test of each lap: how much
owned audience it leaves behind. Measurement is a hub, not a report card.
The same loop runs at three scales: one launch, the life of a book, and a

A PROJECT BY whole career. The wheel spins faster each lap.

booklinker

Free universal and smart book links

oO——©O

]

You don't need all 80 tools. Pick one or two per line that fit your book. Try
those before adding more. This is a map, not a checklist.

Tools and the companies behind them change. ALLi(the [=]:3%1[=]
Alliance of Independent Authors) keeps a free, always-
updated watchdog list of author services. Always worth a [m]*

double-check before you commit.
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Book Marketing Tools for Indie Authors

Mapping a clear path through the tools that matter, and when to use them.

FIRST EDITION

WHO OWNS THE AUDIENCE?

@ Owned: assets you control and keep, like your email list
and your site. You can reach these readers again at no
cost.

O Rented: attention on platforms you don't control, like ads,
promos, retailer algorithms, and profile pages. It spikes
and fades, and the platform keeps the relationship.

[ Earned: credibility others give you, like reviews,
endorsements, and awards. It accrues, but lives on
platforms you don't own.

THE SIX LINES

0 Foundation: the audience you own

9 Discoverability: findable and placed

0 Audience & proof: demand plus reviews

G From Intent to Purchase: a clear path to buy
a Promotion: a spike of attention

0 Measurement: the hub, feeds every line

HOW TO READ THE MAP

Read it like a subway map: each colored line is one job in book
marketing, and each station is a tool.

Line: one job in book marketing, and the tools that do
it.

Branch: a sub-category. Its plate names it, then who
owns the audience.
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WEBSITE / AUTHOR PLATFORM
@ OWNED

EMAIL / ESP - @ OWNED

O=O TRANSFER 9 READER MAGNETS
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WHEN IS EACH LINE ACTIVE?
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